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World Cup Favorite 2010

ILLUMINATED PAULANER

! GLASS WILL BE BRIGHTEN
DAY — WORLD CUP KITS
VAILABLE FOR EXPORT
'MERS

hat time once again: The whole
has caught soccer fever! The
ar brewery is now launching
minated Paulaner soccer glass
ally for its Hefe-WeifSbier Na-
so that every game played
he World Cup 2010 in South

ine 11 to July 11) turns into a

Get ready for the World Cup with the illuminated Paulaner soccer glass (left) and
the Paulaner kit. Those who need to jog their memory a bit can playfully recall the
last World Cup winners with the coasters and table tents.

ighlight. Moreover, beginning
1l export customers will receive
iensive World Cup kit with the
f six Weilbier kegs. In line with this theme, Paulaner presents all customers in
gastronomy with an extensive sales promotion POS package:
1e popularilluminated Paulaner The World Cup-inspired pools tickets, table tents, and beer coa-
r glasses and the melodious sters reveal the previous World Cup winners and add soccer
lasses in the previous years, the to the beer garden enjoyment to kick up the fun. “Our World
r brewery now continues its Cup kits are to help our customers offer something special
It in an inventive way. Fitting to their guests during the Soccer World Cup. With this cam-
ccer World Cup, the Paulaner paign, we want to turn the viewers’ World Cup fever into an
" rings in a bright beer garden opportunity for our customers and to help them with anima-

with its illuminated soccer tion tips such as the pools tickets,” explains Véronique Gilla,

5. International Brand Manager at Paulaner.

Together We Are Great

Whether they are in lederhosen, at the
Paulanergarten, or on the soccer field - the
players of the soccer club FC Bayern Mun-
chen are true champions. The Paulaner
brewery has been able to attest to that sin-
ce 2003. That’s how long the two Bavarian
brands have shared a strong partnership.
As an official premium partner of the FC
Bayern Munchen, we have splendid joint
appearances and campaigns each year —
of course, 2009 and 2010 are no exception.
switched

Last Paulaner

the soccer stars’ jerseys for lederhosen.

summer,

Dressed in Bavarian garb, the team
of coach Louis van Gaal posed for the
camera with the improved Paulaner
Hefe-WeiSbier Alkoholfrei for this tra-
ditional advertising shoot. At the photo
session on Munich’s Nockherberg hill,
the FC Bayern players and their win-
ning looks attracted a huge contingent
of journalists to the brewery’s premises.
The players, coaches, and physios visibly
enjoyed the change of pace provided by
the event with Paulaner. Especially Luca
Toni and Frank Ribéry had fun in their
unusual role.

Two days later, the players again

could shine with Paulaner - but this
time in their jerseys and on the soc-
cer field: On the occasion of the 375th
anniversary of the brewery, Paulaner
arranged a friendly match between
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While hundreds of thousands of beer fans make

The Right Route for Trucks

ON THE NOCKHERBERG, HEAVY GOODS
VEHICLES MUST USE REGERSTRASSE,

their pilgrimage to Hochstrale 75 each year to
get to the “Paulaner am Nockherberg” or the

NOT HOCHSTRASSE & Paulaner brewery, truck drivers should defi-
nitely not head to this address — at least not
if they want to (un)load something at the

_ Paulaner brewery. That’s because the loading

zone of Munich'’s traditional brewery is located
ontheotherside of the brewery premises and the
Nockherberg. The correct address for all trucks is:

Regerstrafie 28.

gl To eliminate mix-ups in the future, we are providing the
correct address here. Also, exact route planning is just a click

away at Google Maps®: Regerstrafie 28, 81541 Miinchen.

Beer Crosses Borders Faster than Ever

NEW COMPUTER SYSTEM AND ATLAS ACCELERATE THE EXPORT OF PAULANER BEERS

ZOLL

DOUANE

Since July 2009, customs procedures take no time at all. Thanks  Electronic transmission of the export declarati-

to new customs regulations, the export of Paulaner beers is now on has been mandatory in Germany since July
even faster. An IT process called ATLAS (automated tariff and local 1. The Paulaner brewery has its own in-house soft-
customs processing system) makes this possible. ware for this and is registered as an authorized exporter

at the main customs office in Munich. “We are very pleased with
“ATLAS helps us complete the tedious paperwork and time- the new system. When exporting goods, we immediately receive
consuming processes faster,” says Andreas Wiechers, Group an electronic confirmation and therefore can guarantee a faster

Manager for Customs and Foreign Trade Matters at Paulaner. export of our beers,” says Wiechers.

Events such as the international trade
fair INTERGASTRA in Stuttgart show just
how popular the quintessential Bavarian
alliance between the two brands is. In Fe-
bruary 2010, a visit by top scorer Bastian
Schweinsteiger and Paulaner Weif3bier
ambassador Waldemar Hartmann at-
tracted hundreds of soccer enthusiasts to

r club plays in Germany's capital on the brewery's 375th birthday. the trade fair’s Paulanergarten.

the FC Bayern Minchen and Berlin's
cult soccer club 1. FC Union Berlin. This
not only showcased the brewery in the
German capital but also added another
highlight to the partnership with FC
Bayern Miunchen.

The seasonofthe German Soccer League
ends at the beginning of May, and the
odds are good that the record champion FC
Bayern will once again be at the top of the
chart. Then there will be a big celebration -
with Paulaner, of course!

Louis van Gaal and his team looked good in lederho-
sen at the photo shoot on Munich's Nockherberg hill.



The TV Paulanergarten
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Ready...and...ACTION! The popular TV commercials
“G'schichten aus dem Paulanergarten” were shot in
Munich’s Rosengarten.

THE "ROSENGARTEN" IS THE FILMING LOCATION FOR THE ICONIC PAULANER
TV COMMERCIALS AND A POPULAR DESTINATION FOR BEER GARDEN LOVERS

This is where the iconic commercials were shot: Paula, Max,
Uli Hoeness, Waldemar Hartmann, the Indians, the Japanese,
and all the other actors in the Paulaner TV commercials met
here in the Paulanergarten of the “Gasthaus am Rosengarten”
to make the best beer advertising in Germany (all commercials
can be found at www.paulaner.de). But “normal” guests, too, will
find everything the advertising promises when they visit the
Paulanergarten in the Rosengarten: A canopy of shady chest-
nut trees, hearty meals,
tranquility, conviviality,
a cozy atmosphere -
and of course, the finest
Paulaner beers.

An excursion highlight for
tourists and locals alike: the
Paulanergarten of the “Gast-
haus am Rosengarten.”

The Paulaner Export Post will give away
10 Paulaner anniversary books. The exci-
ting brand book with 164 pages will inspi-
re any beer lover and features interesting
anecdotes from 375 years of the Paulaner
world, all presented in an entertaining
way. Participate in our sweepstakes!
Simply combine the letters next to the
A) Mailand — ASKA
B) Berlin — TADT
C) New York — ERHUT

correct answers to get the solution word.
Then send the solution word by e-mail to
exportpost@paulaner-presse.de by no la-
ter than April 5,2010. Good luck!

What is the name of the president of
the new sales team in the USA?

A) Jeffrey Coleman — KAPS

B) George Bush — NEBR

C) Abraham Lincoln — FING

Where did the Paulaner anniversary game
of the FC Bayern Miinchen take place?

All this makes the Paulanergarten of the “Gasthaus am Rosen-
garten” one of the most beautiful places in Munich. Situated on a
hill in Munich’s Westpark, the gorgeously designed Rosengarten
is located in one of the largest parks of the city. It was created in
1982 for the Bundesgartenschau (national garden exhibition) and
today is framed by lakes, small streams, meadow slopes, and the
edge of the forest. Up to 1,500 visitors can enjoy their freshly tap-
ped Paulaner beer in the beer garden. And when open-air movies
are offered on summer nights on the nearby lakeside stage, the
cozy beer garden’s location is, of course, ideal.

The Paulanergarten hence scores high in the cinematic arena
in more ways than one, and its operators are rightly proud of
their beer garden idyll. “We feel flattered that the Paulaner com-
mercials are shot in our beer garden,” says Christoph Zauner
who, together with his brother Michael, has been the tenant of
the Paulanergarten since March 2007. “But of course, it is also
its beauty and its exceptional location that make our Paulaner-
garten so unique.”
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